Artwork Display for Beginners

Presentation:

· Simple frames and mats are usually best.  If the viewer notices your frame/mat more than your picture you have a problem. 

· Don’t spend a lot on a frame unless it pales in comparison to the price of your work.  The buyer will usually change the frame anyway to suit their décor. 

· Be sensible about whether/how you can transport your work and whether gallery/shop staff can carry it.  

· Don’t frame your work so it becomes too heavy to hang or carry, unless you have made suitable arrangements for its transportation 

· Don’t show sculpture that is too heavy, large, or cumbersome, unless you have made suitable arrangements for its transportation. 

· Make sure your pieces show up at the gallery/shop ready to be hung.  

· Check your frame; make sure the work is secure in it and the hangers are secure in the frame. 

· Personalize your display; for example, personalize display cards for all of your jewelry.  It helps gallery staff keep track of your work. 

Price:

· Keep consistent retail prices.  Make sure your retail prices are the same from gallery to gallery, shop to shop, internet, and art fairs.  Galleries will give discounts to customers sometimes; you can too, but keep your visible retail prices consistent. 

· Keep an eye out for work from other artists who do the same kind of work.  Check their prices and ask for a resume.  Pay attention to the quality of the work.  Price your work accordingly.  

· Be mindful of your materials.  Be sure to price your work according to the quality of materials (this is especially important for jewelers, metal smiths, etc.)  so that you get reimbursed for them.  

· If you are not yet established don’t price your work very high, there is time for that later.  Price your work to sell and increase it (all of it, not just the new stuff) each year depending on the responses to your work 

· Play with your prices.  If your painting isn’t selling for $300, drop it down to $275, and see what happens.  (My slogan, it’s better to sell five things for $100 than not sell one at $500). 

· Don’t give away too much of your work; if someone likes a piece enough she will buy it eventually (you or the gallery/shop could even set up layaway).  

· Don’t mark a piece up just because you are attached to it.  If you like it that much you should keep it.  

Artwork:

· Keep the quality of your work consistent. 

· Don’t try to sell work/frames that have been accidentally torn, scratched, dented, destroyed (& put back together).  Exception: A little wear on a frame may be o.k. if it works with the piece, if in doubt, ask a friend/professional. 

· Sign your work!!! 
· Have all of the information about you and your work ready to give the gallery/shop staff when they take your work to display. 

· If your work takes special handling demonstrate to the gallery staff how to handle and store the work so that it doesn’t get damaged. 

· Swap out your work regularly. 

Attitude:

· Don’t get discouraged if any/all of your work isn’t accepted for display.  You may be in the wrong place at the wrong time (i.e. there could be work very similar currently being displayed at the gallery/shop). Keep a positive attitude and ask for suggestions on how to improve or if you could meet another time. 

· Don’t hesitate to talk about your work with strangers.  People love to hear about your work directly from you. 

· Don’t get discouraged if your work doesn’t sell right away.  

Misc.

· Make an appointment to meet with gallery staff instead of showing up unannounced. 

· Never be afraid to ask the gallery/shop for references; it shows that you care about what happens to your work.  

· Ask the gallery/shop staff when they schedule payments, how often they exchange work and how long they are willing to display your work.  Ask to see their storage facility if they will be storing it at all. 

· Make sure the gallery/shop has proper insurance to cover theft/damage. 

· Don’t be afraid to ask to have your work back if you don’t think it is being handled correctly.  Make sure you give proper notice according to your contract. 

· Galleries/shops are around to represent you.  Don’t take a piece out of inventory to sell to a customer.  If you know someone wants to buy a piece at the gallery send them to the gallery/shop.  

